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Role and Responsibilities: Marketing and Communications Manager 

Location: Houston, TX (travel required)
Reports to: Global Marketing Manager, EV


About EV 
EV delivers advanced internal inspection services for wellbore and pipeline infrastructure, helping operators understand the true condition of their critical assets. Through expert field deployment, industry-leading camera inspection technology, advanced Visual Analytics, and cloud-based data delivery, we transform inspection data into actionable intelligence, enabling operators to reduce risk, optimise performance, and make confident asset integrity decisions.

Following the acquisition of Scientific Data Systems (SDS), EV is also expanding its capabilities across wellbore data acquisition and digital workflows, creating new opportunities to connect data capture, delivery, visualisation and interpretation across the wider business.


About the Role
EV is seeking a Marketing Communications Manager to join our Western Hemisphere team. The role will support marketing activity across EV, with a key focus on building market awareness, customer engagement and commercial momentum for Scientific Data Systems (SDS) and the Warrior® portfolio following its acquisition. Working closely with sales, technical and regional teams, the successful candidate will develop campaigns, content, events and communications that strengthen market positioning, support lead generation and create opportunities for commercial growth.

The role will also take ownership of internal communications, while supporting wider EV communications to help keep teams informed, connected and engaged. This is an exciting opportunity to join a growing, innovation-led organisation, with strong potential for professional development and career progression.

This is an opportunity to play an important role in the next phase of EV’s growth, helping establish SDS within the wider portfolio while contributing to the continued development of the EV brand globally.


Key Responsibilities
· Own and manage EV’s sub-brands LinkedIn presence, including content planning, creation, publishing and paid LinkedIn campaigns.
· Lead the planning and execution of events across the Western Hemisphere, while supporting EV events as required, including pre-event promotion, on-site delivery, lead capture and follow-up, ROI reporting and post-event evaluation.
· Manage the sourcing and purchasing of event merchandise, giveaways and supporting materials.
· Support the ongoing development and maintenance of the SDS website, ensuring content remains accurate, relevant and aligned with wider marketing activity.
· Lead the SDS/Warrior SEO, AEO and GEO strategy, improving visibility across traditional and AI-powered search.
· Support the development and management of the global EV and SDS events calendar, coordinating activity with regional teams.
· Develop timely, engaging content across social and digital channels to support sales initiatives, events, product launches, technical campaigns and geographic growth.
· Develop and maintain EV and SDS marketing collateral, including datasheets, brochures, presentations, case studies, campaign materials and video content.
· Support SDS technology partners and third-party distributors with approved sales and marketing collateral, digital assets and social content.
· Contribute to PR, editorial, advertising and thought leadership activity, working with technical and commercial teams to develop relevant industry content.
· Create and edit engaging short-form video and social-first content, capturing technologies, events, customer activity and people across the business.
· Lead SDS internal communications and support wider EV communications, including newsletters, company updates, leadership communications, employee achievements and HR announcements.
· Maintain SDS marketing databases and contact lists, supporting targeted email campaigns, customer communications and lead-nurturing activity.
· Gather feedback from customers, sales teams and internal stakeholders to support the continuous improvement of marketing activity, customer experience and SDS offerings.
About You
· A confident and proactive self-starter, comfortable taking ownership of projects and working with limited supervision.
· Creative and passionate about digital content and storytelling, with experience creating content across multiple platforms.
· An excellent communicator, able to translate technical information and key messages into clear, compelling content.
· A strong relationship builder, comfortable working with sales, technical, operational and leadership teams.
· Highly organised, with the ability to manage multiple projects, events and deadlines simultaneously.
· Strong attention to detail and a commitment to producing high-quality work.
· Comfortable operating in a fast-paced, evolving environment and responding to changing business priorities.
· Experience working across different cultures and regions, with the willingness and ability to travel when required.
· Excellent written and spoken English.
Qualifications & Experience
· Degree in marketing, communications or a related discipline, and/or relevant B2B marketing communications experience. Experience within the energy, technology or industrial sectors is preferred.
· Minimum 2–3 years’ experience within a marketing, communications or digital marketing role.
· Strong understanding of SEO, AEO/GEO and digital search, including keyword strategy, content optimisation and the evolving role of AI-powered search and answer engines.
· Experience managing paid digital campaigns, ideally including LinkedIn Campaign Manager, Google Ads and retargeting.
· Experience using CRM and marketing automation platforms for email campaigns, segmentation, lead nurturing and automated workflows.
· Understanding of campaign performance, analytics, A/B testing and conversion optimisation.
· Experience coordinating events, exhibitions or customer-facing activities is highly desirable.
· Experience working with external agencies and suppliers across multiple marketing disciplines preferred.
· Experience creating and editing short-form video content is highly desirable.
· Adobe Creative Suite skills across design, photography and/or video editing are advantageous.
· Strong proficiency in Microsoft Office and experience working with CRM platforms.

Portfolio Requirement
Candidates should provide a portfolio of relevant work demonstrating their marketing communications experience.

Examples may include:
· Integrated marketing campaigns
· Technical or thought leadership content
· Case studies and customer stories
· Social media campaigns
· Product or technology launch communications
· Website or digital content
· Short-form video
· Internal communications
· PR/editorial content
· Brand or creative projects
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