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Role and Responsibilities: Graphic Designer & Content Coordinator

Location: Aberdeen, UK
Reports to: Global Marketing Manager, EV


About EV 
EV delivers advanced internal inspection services for wellbore and pipeline infrastructure, helping operators understand the true condition of their critical assets. Through expert field deployment, industry-leading camera inspection technology, advanced Visual Analytics, and cloud-based data delivery, we transform inspection data into actionable intelligence, enabling operators to reduce risk, optimise performance, and make confident asset integrity decisions.

About the Role
EV is seeking a creative and versatile Graphic Designer to join our global marketing team in Aberdeen.
This role is ideal for someone who enjoys working across a wide range of creative formats, from graphic design and digital content to video, social media and event materials. The successful candidate will help bring the EV brand to life across our global marketing activity, creating engaging content that is modern, distinctive and suited to both technical and non-technical audiences.
Experience in 3D design, animation or product visualisation would be highly advantageous, but is not essential.
Key Responsibilities
· Lead the visual development of EV’s marketing content, ensuring complex technical information is presented clearly, consistently and in a way that strengthens the EV brand.
· Develop high-quality case studies, customer success stories and technical marketing materials that demonstrate the value, application and outcomes of EV’s technologies.
· Work closely with technical, sales and regional teams to translate operational data, field results, imagery and engineering information into compelling visual stories for customers and wider industry audiences.
· Create and maintain EV’s core marketing collateral, including brochures, datasheets, presentations, campaign materials, product literature, advertising and sales enablement assets.
· Shape how EV presents technical information visually through diagrams, infographics, data visualisation and other formats that make complex information easier to understand.
· Create high-quality 3D renders, product visualisations and animations to support technical storytelling, product launches, campaigns and sales activity.
· Develop visual and written content for EV’s digital channels, including LinkedIn, the corporate website, campaigns and product launches, with a strong focus on technical storytelling and customer value.
· Support the management of EV’s LinkedIn presence, including content creation, scheduling, posting and paid LinkedIn advertising campaigns.
· Create and edit video content that communicates EV technologies, applications and customer outcomes, including filming, editing, motion graphics, short-form content and post-production using Adobe Premiere Pro, After Effects and other relevant software.
· Take responsibility for the execution of designated global marketing events and exhibitions, including planning, pre-event marketing, supplier coordination, stand production and on-site delivery.
· Coordinate the organisation, design and distribution of corporate merchandise, employee apparel, business cards and other branded materials.
· Maintain and organise templates, visual standards, brand assets and shared design resources to improve consistency and quality across the business.
· Maintain and update EV’s direct marketing contact lists and support the accuracy of marketing databases where required.
· Manage the production of branded and printed materials and liaise with printers, agencies, exhibition suppliers and other external partners as required.

Experience & Qualifications
· Degree or equivalent qualification in Graphic Design, Digital Design, Multimedia, Marketing or a related creative discipline, or equivalent professional experience.
· Proven experience in graphic design, with a strong portfolio of creative work.
· Strong working knowledge of Adobe Creative Suite, particularly Photoshop, Illustrator and InDesign and Canva 
· Experience using Premiere Pro and/or After Effects for video editing and motion graphics.
· Experience using software for design and editing. 
· Demonstrable experience creating short-form video and social media content.
· Comfortable with using AI software for concept creation. 
· Comfortable filming content using professional cameras and/or mobile devices.
· Experience in 3D design, modelling, rendering or animation would be highly desirable.
· Experience with photography and basic photo editing.
· Understanding of designing for both digital and print formats.
· Experience within a B2B, technology, engineering or energy environment would be beneficial but is not essential.
· Proficiency in Microsoft Office, particularly PowerPoint.
Applicants should provide a portfolio demonstrating relevant design, video and creative work.
Key Personal Skills
· A passionate and ambitious creative who wants to make a visible impact and is excited by the opportunity to shape how EV presents itself to the world.
· Naturally confident, outgoing and comfortable working with people across the business to uncover ideas, technical stories and opportunities for great content.
· Results-driven, with a strong understanding that great creative work should not only look good but support engagement, campaigns, sales and wider business objectives.
· Curious and experimental, with a willingness to explore new software, creative technologies and ways of working to continually improve the quality and efficiency of marketing output.
· Confident using AI as a creative and productivity tool, with an interest in exploring how emerging AI capabilities can improve ideation, design, content creation and everyday workflows.
· Comfortable learning new tools independently rather than relying solely on established processes or familiar software.
· Hands-on and confident capturing content in different environments, whether at an exhibition, customer workshop, office, technology demonstration or out in the field.
· Passionate about social media, video and emerging content trends, with an instinct for identifying what will capture attention and translate effectively across different channels.
· Proactive, self-motivated and comfortable taking ownership of projects and driving them forward.
· Highly organised, with the ability to manage multiple projects, priorities and deadlines in a fast-moving global environment.
· Detail-oriented with high standards, but pragmatic enough to move quickly and deliver when required.
· Excellent written and spoken English, with the confidence to contribute to copywriting, social content and wider marketing communications.
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